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48,000,000 Piice promoted units based upon April '99 projected sales volume 
Total promoted units Assume 68% of Volume is Region 1 
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Based upon Marlboro promotional lifts 
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POS and Other 
Projected Spending 
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• Price penetration objective assumes 80% RM particioation and 50% NRM participation 

• Overall penetration objective is 70% based upon above assumptions 
■ 70% of the universe is retail masters accounts 
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Source: https://www.industrydocuments.ucsf.edu/docs/nqjn0004 



